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What’s this 
about?
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We
• GHSA and State  Farm® —Partne ring to address 

a range  of roadway safe ty issues

• Distracted driving —  Pe rvasive  and prevalent – 
but preventable . 3,300  deaths in 2022

• Changing the  culture  — Making distraction-free  
the  social norm

• Targe t audiences 
• Parents/caregive rs and the ir children —

toddle rs through teens

a 
built 

website

Our what, why and who...

and some other things
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Messaging Priorities
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It starts with you 
—Mode ling good 

behavior is key

We worked toge the r with GHSA and State  Farm® to identify messages and approaches 
to educate  and break through the  clutte r around safe  driving.

Parents Kids Distractions Reinforcements
It’s neve r too 

early for kids to 
learn about the  

dangers of 
distraction

Ce ll phones, 
eating, 

smoking/vaping, 
doing your hair

Parents — central, 
complimentary 

and ongoing role  
with the ir kids
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How Will People Find Us?
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GHSA will be  heading up several site  traffic initiatives to build an audience .

National Teen Safe  
Driving Week

Groups + 
Associations

GHSA 
Social Media

National press, 
media tour, members 

and partners

National PTA, 
ADTSEA and others

GHSA communications 
+ sharing parent stories



Spanish language/transcreation experience 
created for the GHSA/State Farm® website and 
downloadable resources.

Cultural 
Insights

Translation and 
Transcreation
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GenerationDistractionFree .org
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http://generationdistractionfree.org/
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For the Fridge

Parent-Teen 
Agreement

Distraction 
Action Game

Family Pledge



Questions?



Thank You!



Click to view our reel

https://vimeo.com/882998673
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