
Youth engagement!
Youthcast Media Group’s multimedia distracted driving project
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O ver v iew  of project

Goal:
To en gage and train high school  

students and college interns on 

journalism writing and social media 

and report on distracted driving 

content that would reach their peers 

and community members. They 

focused on the risks  of and solutions 

for distracted driving.
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O ver v iew  of project  (cont’d)

Journalism writing and social media content delivered 
through:

• Journalism writing workshops (6 weeks)

• Journalism instruction embedded in Annandale High 

school Journalism cl ass (2 semesters)

• Social  media journalism boot camps (3 programs)

• Creator’s Club (virtual student group or one-on-one 
sessions)
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https://www.tiktok.com/%40youthcastmediagroup/video/7403747341494160670?_r=1&_t=8q1CN0yegPe


Pr oj e c t  r esu l ts
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• En gaged 5 3  students in 11 months on distracted driving coverage

• Received a 1 0 0 %  “would reco mmend to a friend” student rating for virtual 

training

• Got 2  stories published in Route Fifty; 2  about to be published in MindSite News

• Posted 6 4  social media videos on distracted driving; 18 ready to post

• Had 2  more stories published in Annandale High School’s  newspaper and on

our site

• Featured an intern & high school creator as  presenters at 2  road safety 

conferences

https://www.youthcastmediagroup.org/stories/road-safety


W h o  w e  w o r k e d  w it h
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YMG’s  t e a m  t rai ne d & e n g a g e d  h i g h  s ch o o l  s t u d e n t s  a n d  co l le g e  
in te rns  f ro m  m a rg i n a l i z e d  c o m m u n i t i e s  in:

• Herndon, Arlington and Annandale, Virginia
• San Bernardino County, California

• Washington, DC
• Hartford, Connecticut
• Philadelphia, Pennsylvania

• Princeton, New Jersey
• Essex, Maryland

• Miami, Florida
• Kalamazoo, Michigan
• Palatine, Illinois



W h o  w e  int er v ie we d

I n c l u d e d  st ate  officials ,  t e e n drivers,  su rv ivo rs

• Rick  Birt, Director, D C  Highway Safety Office

• Joel Feldman, founder of Casey  Feldman 

Foundation/EndDD.org ; victim’s father

• J es s e Cohen, former distracted driver; convicted of 

felony after victim’s death

• Fletcher Cleaves,  partially paralyzed from crash involving 

a distracted driver; public speaker

• Martha Tessmer,  Impact Teen Drivers

• Doug Herbert , B.R.A.K.E.S. founder, lost 2  sons  in crash
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Fletcher Cleaves

Aabri Spear



Mor e o n  pr o je ct  r esu l ts  
f r o m  t h e  m o u t h s  of…teens!

“[I learned] that teens 

and young adults are 

the m os t at ris k from 

distracted driving based 

on things that [are] all 

around us.”

Asked what they’d do

different after a boot camp, 

one student said: “I’ll keep 

in mind to speak up if I feel 

unsafe in a car or if the 

driver is getting distracted 

and putting our lives in 

danger.

“I plan to talk to my 

parents about distracted 

driving…There  are some 

things like eating in the car 

that is considered as 

distracted driving but many 

don’t see m to know that.”

“[I plan] to start or 

support  a campaign 

against Distracted 

Driving through 

schools.”



S u r v e y  says… ( W e  real ly  m a d e  a  difference!)
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After the May CapCut  video editing training:

• More than ⅓  of students said the class  made them want to 

learn more  about what’s being done to addre ss distracted 
driving in their own community.

• ⅓  said they were inspired to discuss  the problem with

people in authority.

• 12 of 14  students said that the boot camp changed what
they plan to do in their community somewhat  or a lot.



W h a t  we’ve  l e ar n e d  - a n d  r e c o m m e n d

• Teens are really interested in this topic!

• Most if not all students have distracted driving

“lived experience.”

• Give students a variety of entry points/ways to
cover road safety to get &  keep them engaged.

• C ast  a wide net and choose participants wisely.
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https://www.instagram.com/reel/C64lhHJRlIy/


What ’ s  n e xt ?
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● Thanks to a new grant from G H S A  and GM, we’re continuing work on 
distracted driving with students in and outside of classrooms.

● We’re expanding our road safety work to 
Bard High School Early College DC, right, 
thanks to a brand new D C  Highway 
Safety Office  grant. We’re also doing a 
new National Road Safety Foundation 
passenger  empowerment boot camp and 
receiving financial support from the 
Ca sey  Feldman Foundation.

● We’re increasing our outreach to identify 
additional students and school partners 
from new communities across the US.
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Q U E S T I ON S ?



T H A N K  Y O U  for l istening!
W a n t  to c ha t?

W a n t  a  c o p y  of th e  s l ides?

jodonnell@youthcastmediagroup.org

7 0 3 - 2 1 6 - 4 5 3 8

mailto:jodonnell@youthcastmediagroup.org


A d d e n d u m  references
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S t u d e n t  art ic les

• Teens say distracted driving messages  

need to be catchier, more frequent and 

blunt - Route Fifty

• How teens can be safer drivers- Route 

Fifty

• Other stories on the impact of ADHD  

on distracted driving and an updated 

version of this first person story will be 

published soon by MindSite News.
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https://www.route-fifty.com/management/2024/06/teens-say-distracted-driving-messages-need-be-catchier-more-frequent-and-blunt/397244/
https://www.route-fifty.com/management/2024/06/teens-say-distracted-driving-messages-need-be-catchier-more-frequent-and-blunt/397244/
https://www.route-fifty.com/management/2024/06/teens-say-distracted-driving-messages-need-be-catchier-more-frequent-and-blunt/397244/
https://www.route-fifty.com/management/2024/04/how-teens-can-be-safer-drivers/395382/
https://www.route-fifty.com/management/2024/04/how-teens-can-be-safer-drivers/395382/
https://www.youthcastmediagroup.org/post/avoiding-distracted-driving-is-a-bigger-challenge-for-people-with-adhd-1
https://www.youthcastmediagroup.org/post/avoiding-distracted-driving-is-a-bigger-challenge-for-people-with-adhd-1
https://www.youthcastmediagroup.org/post/driving-while-adhd-medication-was-the-answer-for-one-teen-driver


S t u d e n t  soc ia l  p o st s

Instagram posts on distracted driving with the 

most  views: 

https://www.instagram.com/reel/C64lhHJRlIy/ 

https://www.instagram.com/reel/C6zzoAwt5k4/

TikTok posts on distracted driving with most 

views: 

https://www.tiktok.com/t/ZP8RPHaFf/ 

https://www.tiktok.com/t/ZP8RPsWmj/
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https://www.instagram.com/reel/C64lhHJRlIy/
https://www.instagram.com/reel/C6zzoAwt5k4/
https://www.tiktok.com/t/ZP8RPHaFf/
https://www.tiktok.com/t/ZP8RPsWmj/


Project objectives
1. Write at least two stories that are accepted for publication in news outlets.

2. Include data to illustrate the problem; and profiles  of victims, their families and/or 

distracted drivers involved in these crashes.

3. Train students creating social media posts to better understand the objective and 

rigor required to produce content that is free of personal bias and designed to 

inform - and engage - the consumer.

4. Train students to produce social media content on road safety topics that can be 

used on the schools’  social platforms and republished on YM G and SHSOs ’  social 

accounts.

5. Engage high school and college students to develop social media posts conveying 

the ri sks  of driving distracted to their peers and community members via Canva 

and CapCut boot camps and our ongoing Creator’s Club.

6. Pay students when they complete programs, stories and social posts with

$ 10 0-2 5 0 for programs, $ 5 0 -  $ 75  stipends per in-school stories and $45/post  in 

Creator’s Club. 16



Workshops,  events and partners

1. Fall 2 0 2 3  Transpor tation Equity  Workshop  – 12 student participants fr om the DMV area, Philadelphia and Miami wrote three stories about the 

impact of transportation on the health of their communities.  Two groups worked on distracted driving.

2. Fe bruary 2 0 2 4  Re a d y C T Ca nva C la s s  – A  Canva 101 class that taught students in Hartford, C T  how to make fact-based graphic and video social 

posts on the subject of distracted driving.

3. January 2 0 2 4  C ap C u t pilot progr am and May 2 0 2 4  C ap C u t boot cam p – Students in our pilot class helped us shape our CapCut 

curriculum, which was delivered (and further refined) with our first  full class of 12 students in May. Students in the c la sses produced mor e than 3 0  social media 

videos based on interviews with people directly impacted by distracted driving, including Fletcher Cleaves, Martha Tessmer, and Joel  Feldman.

4 . Y M G  Monocle fundraiser  - We showcased a Distracted Driving Poster Board and played a looping video of a social posts we created of our distracted 

driving content at our June fundraiser where 80-plus attendees were present.

5. Ohio Sta te  Traffic  Sa fe ty  Su mmit  (May 2 02 4,  Columbus)  - Jayne and intern Hermes Falcon spoke on separate panels at Ohio’s State 

Traffic  Safety Conference. Hermes was on a teen panel and he presented examples of our distracted driving social media posts to the audience.

6. C as e y  Feldman Foundation - Along with covering some of the intern’s print article work this summer, their $10,000 contribution contributed to our 

social media - about a third of which is related to road safety, especially distracted driving.

7 . D R IV E  S M A R T  Virginia ( Au gus t 2 02 4,  Richmond)- C EO Jayne O’Donnell and student creator Daisy Garriga presented at 

D RIVE  S MAR T  Virginia’s distracted driving summit about our social media work, and we displayed our poster boar ds of the print articles and 

ima ges of social posts.
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https://drive.google.com/file/d/14SQRHin5euDCf1sRS8ptWmxQHlcVXNhI/view?usp=drive_link
https://drive.google.com/file/d/10TtK559j_GODTfLPgcHPTvhUW6P1O9xX/view?usp=drive_link
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